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EXECUTIVE SUMMARY 
 
The PARENT project communicated extensively throughout the project period with the 
various stakeholders in the three participating cities. The communication strategy 
developed in D10.1 – Communication plan, as well as D6.1- Pilot protocol and D7.1 Living 
lab protocol all influenced the communication activities taken. Furthermore, based on 
frequent yet informal assessments, additional communication efforts were implemented as 
deemed feasible and useful for the project.  
 
The communication activities covered three distinct periods and phases of the project: 1. 
Pre-pilot, 2. Pilot period and 3. Post-pilot results sharing. During the Pre-pilot phase, most 
efforts aimed at developing relationships with local authorities and relevant stakeholders in 
the community and field, as well as recruitment activities. During this period letters, emails 
and meetings were set up in all three cities with the relevant stakeholders and networks, 
and information sessions were organised with potential pilot participants. During the pilot 
period, much of the communication was directly aimed at pilot participants, via online 
platforms, social media, newsletters and face to face workshops. Finally, during the post- 
pilot results sharing period, a final conference was organised with a broad level of engaged 
stakeholders in Brussels. Furthermore, results and news on the project have been shared via 
each partners’ networks of websites, newsletters, social media and through participation in 
events. 
 
As the three phases of the project communication strategy imply, the target group to be 
reached was broad. While majority of content and efforts were targeted at pilot participants 
and potential pilot participants, targeted actions were taken to reach politicians, electricity 
actors, environmental organisations, civil society, community networks and other 
stakeholders involved in the field. Finally, the project reached out to build up relationships 
with other projects with the aim to maximise impact and share learning experiences. 
 
The project generated personalised newsletters, social media coverage, web-based news 
and videos, and a large number of workshops. The partners were present at all types of 
relevant events promoting the project, recruiting participants or discussing findings. 
Collaboration was a key aspect of the success of the project and therefore time and creative 
efforts to reach these goals took up significantly more time and resources as originally 
foreseen for communication activities. The importance of a good and flexible 
communication strategy cannot be underestimated when a project’s essence is all about 
reaching out to citizens, policy makers and the larger community for engaged participation 
and changes to behaviour and systems. 
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Introduction 

This document outlines the general communication efforts implemented for the PARENT 
project. It is based on D10.1 
 

 Communication plan- a document listing the intended communication methods listed out at 
the beginning of the project. During the span of the project, the project itself has been 
extensively promoted. The main focus has understandably been on communicating with our 
direct stakeholders: pilot participants and Living lab contributors, but significant measures 
have also been taken to reach other stakeholders, connect with other projects in the field and 
to share news on our work with the broader public. This document does not cover scientific 
communication or participation in conferences and other events aiming at the research 
community as this part is covered by D10.3 Scientific communication. 

The VUB is leader for Task 10.1 (Which includes D.20.1 and D10.2) and Task 10.2 
(D.10.3Scientific communication) under the work package leadership of Resourcefully. 

 

Breakdown of communications activities per audience type 

1. Direct stakeholders 

a. Local authorities and partners 

In preparation of the implementation of the pilots, each partner reached out to their local 
authorities. The aim was to find ways to collaborate with the local communities, ensure buy-
in and to provide them with a clear description of the ambitions of the project, all localized. 

 

b. Brussels 

In Brussels, letters were drafted in French, Dutch and English, then personalised and sent to 
the local authorities in French, Dutch and English requesting their concrete participation and 
engagement. Following the letters, a meeting took place with the aldermen and key 
representatives of each of the two neighbourhoods (communes) that had agreed to 
participate in the project. During these meetings, clarity of roles was established, and the 
project team received contact lists of potential groups in the neighbourhoods, such as green 
groups, climate action groups, social housing groups and elderly groups, that might be 
interested in participating in the pilots. These groups were all contacted and invited to join 
or help recruit pilot participants. 

 
Figure 1 Initial letters to local authorities (EN version) 
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The local authorities followed up on the project, participated in our events, invited us to be 
present at local fairs and energy related events, sent our news via their websites and 
newsletters and supplied us with housing options in the communities to organise PARENT 
related workshops. Overall, the connection with the local authorities was fruitful and two 
directional with the project supplying them with information to share with their communities, 
and them sharing contacts and event opportunities with the PARENT team, allowing the 
project to get closer to the community. Communication between project and local authorities 
started in month 1 of the project and continued through to the end, with both communes 
being present giving a talk at the PARENT final conference held in June 2019. 

 
Figure 2 Connecting with the community via participation in energy and sustainability events in Watermael- 
Boitsford 
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The Brussels pilot also made efforts to reach out to other stakeholders. A meeting was 
organised with Sibelga, the Brussels distribution network operator for electricity and natural 
gas. The meeting was set to inform them of the project and to explore collaboration in 
particular regarding use of smart meters versus sub meters. The Brussels pilot also 
collaborated substantially with Homegrade, the center of advice and support on housing in 
the Brussels-Capital Region. Homegrade was featured several times in the PARENT 
newsletters, they co-organized one of the pilot workshops and participated in the PARENT 
final conference.  

Additionally, the project reached out to a large group of stakeholders for the living lab 
meetings where civil society, energy regulators and the Brussels environmental organisations 
came together. 

 

c. Bergen 

 
Following a broad mapping of relevant local stakeholders, the  Bergen PARENT team wrote 
and sent out a one-page description for local stakeholders (mainly in Norwegian, but to 
some extent also in English) about the research project and living lab, emphasizing what 
would be the expected contribution and effort requested of the stakeholders, as well as 
potential benefits and added value for stakeholders by joining the living lab (as outlined in 
D.7.1 Living Lab Protocol and D3.2 Social Acceptability Protocol). The local stakeholders 
which became members of the living lab included representatives from the local 
municipality, from the local DSO, from a local environmental NGO, a local community 
group engaged in facilitating sustainable lifestyles and a local prosumer organization.  
 
Figure 3 One-page description of the PARENT project for local stakeholders 
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This collaboration was then formalized through a letter to the stakeholders further outlining 
more practical aspects and expectations, followed by a kick-off meeting for the living lab on 
June 14th 2017. The kick-off meeting established a clarification of roles; for instance the 
local stakeholders were given an overview of the project plans, and they signed informed 
consent forms and agreed to contribute with recruitment to the Bergen pilot project, 
through sending out invitations to the pilot to their respective networks. The composition of 
the living lab group was published on the PARENT webpage as well as on UoB institutional 
webpages. 
 
Figure 4 Agenda for Living Lab kick-off meeting 
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Figure 5 Expectations of local stakeholders for Living Lab participation 

 

   
 
Figure 6 Information brief for local living lab stakeholders 
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These local Living Lab stakeholders reconvened at three occasions for half-day round-table 
meetings (on October 27th 2017,  March 19th 2018 and October 18th 2018). The Living Lab 
functioned throughout the project period in a similar way to a steering group or an advisory 
board, with a heterogeneous pool of energy local stakeholders receiving information about 
PARENT developments and providing feedback and expertise on various topics. The topics 
followed the three-level structure outlined in D7.1 (platform; pilot; energy issues), but also 
included emerging issues which were relevant to discuss with the local stakeholders.  Some 
representatives changed during the project period, but some were also present for all the 
meetings. The local stakeholders also participated in events arranged by PARENT in Bergen, 
such as in local workshops. Overall, the collaboration with local stakeholders through the 
living lab was constructive and productive. Towards the end of the pilot project, several 
stakeholders also provided ideas for future collaboration; building on the PARENT project to 
develop more local energy-related initiatives.  

There was also collaboration with local stakeholders beyond the living lab participants. For 
instance, one of the pilot participants helped with organizing a PARENT workshop in 
collaboration with a local Makerspace community at Marineholmen 
(https://marineholmenmakerspace.no/), on October 29, 2018. This was promoted on social 
media both by the PARENT project and by the Makerspace community.  

 
Figure 7 Makerspace Marineholmen & PARENT researcher promoting the workshop on October 29, 2018 
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We also engaged in what is called ‘the climate festival § 112’ (http://klimafestivalen112.no) 
in Bergen, through arranging a workshop called ‘Smart grids, people, energy?’ on January 
18, 2019. Recruitment and promotion happened through social media, and on the festival’s 
website: http://klimafestivalen112.no/arrangement/smart-grids-people-energy/ 
 
Figure 8 PARENT workshop on January 18 2019 for the climate festival § 112 promoted through Facebook 

 
Furthermore, we were in dialogue with other research projects in Bergen, such as the 
research project Co-Cli-Serv (Co-development of place-based climate services for action, 
funded by the Norwegian Research Council via JPI Climate). We presented the PARENT 
project for their Bryggen museum in Bergen on March 15, 2018. Participants on the 
workshop included researchers from Uni Research in Bergen, from Amersfoorth 
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Cooperative University in the Netherlands, from Nansen Environmental and Remote 
Sensing Center and from several departments at the University of Bergen. There was also 
representatives from the municipality of Bergen, from the Water and Wastewater 
Department, the Climate Department, the Cultural Heritage Management Office and from 
the Planning and Building Services. Furthermore, representatives were present from 
Hordaland County Council, from a local organization for the preservation of Bryggen 
(UNESCO World Heritage Site) in Bergen, from Bryggen Trust Fund, and from a local 
community initiative called Sustainable Life. 
We also had a collaboration with a local pilot project called ‘Digibygg PV’, which were 
introducing solar panels on two different public buildings, an initiative by the local DSO and 
the national grid operator ‘Statnett’ (https://www.statnett.no/en/about-statnett/research-
and-development). They applied a Smappee energy monitor (in collaboration with 
PARENT) to measure the energy produced and consumed. There was a continuous 
dialogue about the running of the Digibygg pilot and potential areas of mutual benefit from 
collaboration.   
 

d. Amsterdam 

 

2. Recruitment for pilots 

As a key target group of the project, the main bulk of our communication strategies centred 
around the participants of the pilots. First in the recruitment phase, then for engagement 
during the run of the pilot. By the end of the pilots, a good relationship had formed between 
participants and each of the pilot organisers and results of the project shared with them. 

 

a. Recruitment Brussels 
In both participating communes, newsletters, websites and Facebook pages were used to 
advertise the pilot. Mailing lists provided by the communes were used to share information 
on the pilot. Additionally, eight information sessions were organized in both communes and 
online. 

 
Figure 9 First of the eight information sessions 
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Participation at local fairs and markets where the PARENT project was presented, flyers 
handed out, games organized along with talks were methods further used to inform the local 
public about the project and their possibilities to participate. 
 
Figure 10 Street festival in Forest 

    
 
 
The Institute for European Studies and the VUB science outreach as well as VUB newsletter 
were used to reach a broader audience.  Finally, a Facebook campaign was launched in three 
languages via the Institute for European Studies’ Facebook page 
 
Figure 11  Facebook campaign launched to recruit participants 
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b. Recruitment Bergen 
 
In Bergen, the local stakeholders in the living lab had a central role for the recruitment to 
the pilot project. We made an e-mail template (in both English and Norwegian) which we 
sent to the local stakeholders, for further dissemination in their respective networks 
(through mailing lists and social media groups/pages).  
 
Figure 12 E-mail template for recruitment to pilot project 

 
 
This template was sent out by living lab representatives from Bergen municipality (mailing 
list), Sustainable life Landås (mailing list and Facebook page), Bergen University College 
(mailing list), Friends of the Earth Norway, local NGO (mailing list), The Norwegian Solar 
Energy Society (mailing list) and the local grid operator (DSO), BKK (mailing list).  
In addition to recruiting through the networks of these local stakeholders, we also had an 
open call (in both English and Norwegian), which we promoted through social media 
channels1 and on the UoB webpage of the project.  

 
1 For examples of tweets, see: https://twitter.com/ingridballo/status/891689132891791360 (5 retweets), 
https://twitter.com/ingridballo/status/884383800125521921  
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Figure 13 Open call for recruitment to pilot project 

 
 

Figure 14 Project promoted on the SVT webpages 

 
 

Figure 15 Project recruitment promoted on Facebook by the local team of the NGO Friends of the Earth 
(August 2017) 
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Figure 16 Project recruitment promoted on Facebook by members of the Bergen PARENT research team 

 
 
The open call was also promoted by our broader research network, such as the ELSA2 
Norway network (network for Norwegian ELSA/RRI research activity).  
 
Figure 17 Project recruitment promoted on Facebook by the research network ELSA Norway (October 2017) 

 
2 Research on Ethical, Legal and Social Aspects of largescale technoscientific priority areas. For more details on this 
network, see: https://www.ntnu.no/blogger/elsa/whatiselsanorway/. Their text on the PARENT project here: 
https://www.ntnu.no/blogger/elsa/the-parent-project-keeping-an-eye-on-the-households-energy-use/ 
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c. Recruitment Amsterdam 
The recruitment in the Amsterdam pilot was divided in two phases. In Phase I, the pilot was 
launched in the Borneo Island in Amsterdam (see Figure x1) through emails, project flyers, 
communication with local partners (e.g., community centres and households’ associations) 
and word of mouth. Many of the recruited participants in Phase I are neighbours of the 
Amsterdam pilot partner CEO, Resourcefully, which made the recruitment and 
communication somehow easy in this phase. The team started by an introductory meeting 
with the potential participants in that area to provide information about the pilot and 
project (see Figure xx). The potential participants in that Phase were mainly houseboat 
owners docked on Borneo island. The active recruitment in Phase I was in the periods 
between March 2017 – October 2017.   
 
Figure 18 The Borneo Island in Amsterdam 

 
 

Figure 19 Introductory meeting at Ocean café in the Borneo Island, March 2017 
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The focus in the Amsterdam pilot in Phase I was on prosumers only. However, only limited 
number of potential and interested prosumers were found and recruited in the Borneo 
Island. In addition, some potential participants had some technical issues that we could not 
overcome during the installation of energy monitors. Therefore, the team decided to 
expand the focus area to cover other neighbourhoods in the East Harbour in Amsterdam 
and hence Phase II of the pilot started (see Figure x2). The active recruitment in Phase II 
was in the period between November 2017 – May 2018.  
 
Figure 20 The East Harbour area in Amsterdam 

 
 
The work in Phase 2 started by running a survey of potential prosumers in the East Harbour 
area using GIS maps, to identify households with solar panels, including all types of 
households (see an example in Figure x3). We identified the potential households and the 
recruitment started via the distribution of pilot flyers, visits and emails (with the support of 
active participants in Phase I and the community centre in that area the Buurthuis De Eester 
in Amsterdam).  
 
 
Figure 21 The PV potential in the Borneo Island using GIS maps 
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3. Communication during pilot 
 

a. Pilot communication Brussels 
 

Installation assistance 
As most of the participants had difficulties installing their Smappee sub meter, the Brussels 
pilot developed an installation guide, and produced an installation video series consisting 
of 6 videos explaining in detail each step. Here is a link to the series: 
https://www.youtube.com/watch?v=NcXzVYerWOg&list=PLN1R83WHtknkkWr28E81zxVOY
QnjD-qW0 
 
Figure 22 Installation guides 
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Figure 23 Installation video series 

    
 
Additionally, another video series in four parts was made for the specific appliances 
detection, a feature of the Smappee sub meter used in the pilot: 
https://www.youtube.com/watch?v=29cpsmA5Ohw&list=PLN1R83WHtknn7H_D2fHHyY326
uLvXpthN 
 
Figure 24 Appliance detection video series 
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These videos were shared with all the project participants via the project pilot newsletter. 
They have received more views than the total number of participants in the Brussels pilot, 
so it may be assumed that the videos have reached participants from the other pilots, or 
other purchasers of the Smappee energy monitor. 
 

Newsletters 
Over the course of the pilot the Brussels pilot participants received 20 newsletters. The 
newsletters were sent, on average, every three weeks. They all included a project update, a 
summary of participants’ energy consumption in comparison with other households, tips on 
energy reduction and sustainability as well as information on local events. They were written 
in English, French and Dutch and personalised with names and consumption information 
specifically about the recipient of the mail. 
Additionally, around 10 emails were sent via the mailing programme to inform participants 
about specific events (such as our workshops or informal drinks), the final conference, and 
reminders to fill our surveys. 
On average between 60-65% of the emails were opened, but depending on the period, day, 
time, subject or other unforeseen reasons, the opening rate ranged from 45%-75%. 
 
Figure 25 Excerpts from newsletter 8 in English 
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It should be noted that direct communication with individual participant via email or 
telephone was significant, so that participants could feel they were a part of the project, and 
that they had support when they reached out. 
 

Workshops – face to face meetings 
The Brussels pilot organized (in addition to the eight information and registration sessions), 
three sets of workshops – the first two organized in each commune, and the last one held at 
the project organiser’s office located between the two communes. These workshops gave 
participants the opportunity to get a better sense of being a part of a community and 
included practical information on energy savings as well as on the project itself. Each 
workshop had a gaming element, was child friendly and prizes or rewards were shared with 
the participants. These were key moments for pilot organisers to get to know the 
participants and see what they actually wanted, needed and were interested in, and 
likewise for the participants to become deeper involved in the project and the overall aims 
of electricity reduction. 
 
Workshop 1 was held in autumn of 2017 in both communes and the focus was on learning 
how to use the Smappee application, an interactive exercise on ranking concrete and 
behavioural changes based on effort and impact. The comparative platform was also 
introduced, and participants went home with a small plant as a gift. In total, around 40 
people participated in the workshops. 
 
Figure 26 Workshop 1 in each of the two communes 
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Workshop 2 was held in early 2018 and was co-organised with Homegrade, a department of 
the Brussels government focusing on energy efficiency. The focus of the workshop was to 
provide concrete saving suggestions and to encourage citizens to become more aware of 
measures that can be made to reduce household energy consumption. Not only did this 
workshop allow participants to share experiences with each other, it also raised awareness of 
a closely related organisation focused on energy reduction in Brussels. The meetings gave 
those available and interested the possibility to take things a step further. Again turnout was 
around 40 participants. 
 
Figure 27 concrete measures and changes in workshop 2 
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Workshop 3 was held towards the end of the pilot itself and was thus both a workshop and a 
celebration. It was held at the offices of the Institute for European Studies on a Saturday 
afternoon where food and drinks were served. The focus of this workshop was to present 
preliminary results and share the team’s insights with the participants. More importantly, 
participants were asked to share their experiences with the project and to provide verbal 
feedback. Around 25 participants joined this event. 
 
Figure 28 Workshop 3 
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Much of the information disseminated in the workshops was subsequently integrated in the 
newsletters. This was part of a diverse and inclusive approach to cater for different participant 
types.   In addition to the three workshops, an informal afterwork drinks was organized in each 
commune during the summer of 2018. Only a handful of participants joined for these, which 
gave an opportunity to have an in-depth discussion with those few on their expectations and 
impressions. 
 

Surveys 
For all three pilots, participant were asked to respond to two surveys. An initial survey at the 
beginning of the pilots and a final survey at the end. 
The initial user survey helped identify who the participants were, their housing situation, 
their socio demographics, their ICT usage and their general attitudes towards the 
environment and energy use. Out of the 136 registered participants initially, 63 responded 
to the survey. 
The final survey focused on participants’ experiences with the different parts of the pilot as 
well as their electricity savings, concrete changes made as well as behavioural changes 
during the pilot period. Out of the 88 participants who successfully installed their energy 
monitors and participated in the project until the end, 43 responded to the survey. 
The surveys provided an important means for sharing information from the participants to 
the pilot organisers, providing insights, feedback and evaluation of the work. 

 

Other means of communication 

During the spring 2019, the Brussels pilot organisers started a closed Facebook group for all 
three pilot participants to communicate, opening up a channel for potential further 
collaboration, connections and sharing between participants. This experiment was not 
successful as very few signed up to the group. Possibly the group was started too late, or the 
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interest in linking with the other participants in other cities deemed less relevant for 
participants trying to make changes in their local communities. The Facebook group was 
open for 6 months with 40 members, most of them from Bergen. 

 

b. Pilot communication Bergen 

 

Installation assistance 
In Bergen as well, most of the participants had difficulties installing their Smappee energy 
monitor. We sent out an installation guide together with the Smappee and a welcome 
letter. We also reminded our participants to install the meter and share their data with the 
PARENT project through our monthly newsletter, and we informed them about videos 
made by the Brussels PARENT team, explaining the installation process.  
 
Figure 29 Welcome letter and installation instructions 

   
 

 
We were also available for the participants by e-mail and phone, and had regular contact 
with most of them during this initial phase, to get the Smappee energy monitors installed. 
In this process, we had an electrician available, to assist those who were not able to install 
the Smappee themselves. This turned out to be necessary for quite a few participants, due 
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to issues with older fuse boxes/solutions, troubles connecting the Smappee to an electricity 
outlet etc.  
 

Newsletters 
We sent out 14 newsletters to the 51 participants in the Bergen pilot project during the pilot 
period, starting in October 2017 and ending in January 2019. They were sent out monthly 
except from a summer break in July 2018 and the merging of two newsletters towards the 
end of the project in November and December 2018.   
 
Figure 30 Newsletter to the Bergen pilot participants (October 2017) 

 
 
The general structure of the newsletter was 1) updates on the pilot project in Bergen, 2) Tips 
for how to get the most out of your Smappee energy monitor, 3) Tips for energy 
saving/energy efficiency, 4) Updates on research activities in PARENT and 5) Information on 
the next steps of the pilot project. The newsletter was in Norwegian for the majority of 
participants, but we also sent out an English version for a minority of the participants (who 
asked for communication in English).   
 
Additionally, participants got e-mails about upcoming events or research activities (such as 
invitations to sign up for focus group discussions or workshops or reminders to fill out the 
final survey).  
 
Figure 31 Energy saving tips in the monthly newsletter (March 2018) 

   



D10.2 COMMUNICATION REPORT  6/28/19 

 
PARENT is an initiative of JPI Urban Europe, funded by the European Union’s Seventh Framework Programme 
 

 
 

 

 
 
29 

 
 

Focus groups with pilot participants  
The Bergen pilot organized three rounds of focus group discussions with the pilot 
participants. Each group had 6-10 participants, and the meetings lasted for about 2 hours. 
The discussions were audio recorded and transcribed for research purposes. Similar to the 
meetings with the living lab stakeholder group, the topics followed the three-level structure 
outlined in D7.1 (platform; pilot; energy issues), but also included emerging issues either 
brought up by the participants themselves or emerging topics in the Norwegian context 
that the research team found relevant to include in the focus group discussion. Each round 
of focus group meetings were followed by a meeting with the local stakeholder group 
(living lab ‘advisory’ group). The first focus group meeting was on October 16, 2017. We 
then had two focus group meetings in the spring 2018, on March 19, 2018 and two focus 
group meetings in the fall 2018, on October 16, 2018. All the focus group discussions took 
place in the afternoon and evening, in the premises of the SVT in Bergen.  
 
The focus group discussions gave improved insight into challenges the participants was 
facing, as well as what was working well. The participants also got to meet the PARENT 
research team in Bergen and get to know each other better, getting the sense of being part 
of a larger project/community. The discussions included expectations and motivations for 
participating in the PARENT project, thoughts and perspectives on energy consumption 
and energy behaviours, experiences from the pilot project (the Smappee energy monitor 
and the PARENT platform) and reflections on broader energy issues and social 
acceptability. Some of the issues that emerged during the focus group discussions were 
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considered as relevant for all participants, and were included in newsletters after the 
meetings, e.g. technical issues participants were facing or information from participants 
about relevant events.  
 

Surveys 
For all three pilots, participant were asked to respond to two surveys. An initial survey at the 
beginning of the pilots and a final survey at the end. The initial user survey helped identify 
who the participants were, their housing situation, their socio demographics, their ICT 
usage and their general attitudes towards the environment and energy use.  
 
Out of the 51 registered participants in Bergen initially, all 51 responded to the survey. 
The final survey focused on participants’ experiences with the different parts of the pilot as 
well as their electricity savings, concrete changes made as well as behavioural changes 
during the pilot period. Out of the, 44 participants who successfully installed their energy 
monitors and participated in the project until the end, 12 responded to the survey. 
The surveys provided an important means for sharing information from the participants to 
the pilot organisers, providing insights, feedback and evaluation of the work. 

 

Other means of communication 

During the spring 2019, the Brussels pilot organisers started a closed Facebook group for all 
three pilot participants to communicate, opening up a channel for potential further 
collaboration, connections and sharing between participants. Feedback from some of the 
Bergen participants indicates that they are interested in staying in touch with the other 
participants their local community. They also express an interest in connecting with 
participants from other cities. Quite a few of the Bergen pilot participant signed up for this 
group, but there has not been so much activity in the group. 
 

c. Pilot communication Amsterdam 

 

Messages and Newsletters 
In the Amsterdam pilot participants received 7 main messages from the beginning of the 
project about general activities in the pilot and project and 10 monthly newsletters starting 
in Sep 2019 about the energy related performance of participants. The general messages 
included project updates, living labs and meetings, tips on energy reduction, solar energy 
self-consumption and sustainability as well as information on local events, project consortium 
meetings and reminders to fill out the surveys. Messages and newsletters were written mainly 
in English and sometimes in Dutch and personalised with names and consumption 
information specifically about the recipient of the mail. On average 72% of the emails were 
opened. The opening rate ranged from 66.67%-85.19%. 
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On the other hand, the online web-based platform, developed by the Amsterdam pilot team 
to enhance the community aspects in the project, enabled to automatically send monthly 
newsletters about the performance of individual participants in terms of total monthly PV 
energy produced, total monthly electricity consumers, self-sufficiency ratio and a comparison 
with the average daily consumption in the community. The main reason behind sending 
monthly newsletters is that after monitoring the use of the web-based platforms by 
participants, we realized that some households used the platforms less often, others did not 
use the platform at all. In this case, the personalized newsletters guaranteed that all 
households were informed and updated about their performance. The team was very careful 
about choosing the frequency of sending those newsletters and after discussions and 
feedback from participants, we realized that a monthly period is just the right frequency. 
Figure x10 shows two examples of a general and personalized newsletters.  
 
Figure 32 An example of a monthly newsletter sent to individual households (on the left) and a general message 
about a workshop invitation (on the right) 

   
 
Meetings and Living Labs 
One introductory meeting and two LL were organized with participants in the Amsterdam 
pilot (Figure 12). The introductory meeting took place in March 2017, at the Ocean café in 
the Borneo Island, Amsterdam. 15 people attended the meeting which was divided in two 
sessions. The first session was between 16.00 -17.00 and the second session, with the same 
agenda, was between 17.30 -18.30, with some drinks and networking. The aim of this 
meeting was to launch the pilot, provide information on the project and the EMS (Smappee), 
to build a community and to clarify the degree of commitment expected from participants. 
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Besides, we explained the installation process and the architecture of the EMS and 
distributed some Smappees for the motivated participants who claimed that they can install 
it by themselves. In addition, this meeting was important for us to receive answers on the 
reasons for participation, explain the privacy aspects considered in data monitoring and to 
collect responses from the user clustering questionnaire. 
 
Figure 33 Introductory meeting at Ocean café in the Borneo Island, March 2017 

   
 
The first LL took place in November 16th, 2017 at the Buurthuis De Eester in Amsterdam 
(Figure 13). Invitations were sent to all participants but only a sub-group of participants 
attended the LL. The main objective of this LL was to listen to the experience of Amsterdam 
pilot participants up to the date of the meeting. Four stakeholders were invited and two 
attended the meeting (one from Buurtcoöperatie Oostelijk Havengebied, energy transition 
and residents/community supporter for sustainability and one from Social Entrepreneur at 
Buurtcoöperatie OHG), as well as three people from the Amsterdam pilot leaders (one from 
UU and two from Resourcefully). The meeting was scheduled in two sessions, one from 16.00 
to 17.30 and another session, with the same agenda, from 18.00 and 19.30, followed by some 
drinks and networking. The reason for that was to provide more flexibility to the participants 
and stakeholders to attend the meeting.  
 
The structure of the meeting worked well, with more or less half the time dedicated to 
presentations and the other half for discussions. We presented an overview and an update 
about the PARENT project and Amsterdam pilot, the outcome and challenges during the 
recruitment process and the installation of Smappee devices and the preliminary platform 
design of the online platform. Furthermore, consent forms were distributed and explained to 
participants. Besides, we discussed the potential of meeting local electricity demand with 
local electricity supply (by PV systems) in the Borneo Island, and the technical and socio-
economic opportunities and challenges for the Borneo Island to be an energy independent 
community. 
 
Among the most interesting findings that emerged during the meeting discussions, we would 
highlight firstly the motives of prosumers for participating in this pilot. Secondly, we received 
feedback on what are the most important game mechanics that could be used to trigger their 
energy-related behaviour change. Thirdly, the idea of energy independent prosumers 



D10.2 COMMUNICATION REPORT  6/28/19 

 
PARENT is an initiative of JPI Urban Europe, funded by the European Union’s Seventh Framework Programme 
 

 
 

 

 
 
33 

community and the required solutions to achieve that in the Borneo Island neighbourhood in 
the future were also of high importance. Lastly, the data sharing and privacy aspects were 
among the important topics that we discussed with the LL stakeholders. 
 
Figure 34 The first LL at the Buurthuis De Eester in Amsterdam, November 2017 

 
 
The second LL took place in June 18th, 2018 at the Buurthuis De Eester in Amsterdam (Figure 
14). Four LL stakeholders attended the meeting (one from Buurtcoöperatie Oostelijk 
Havengebied, energy transition and residents/community support office for sustainability, 
one from Social Entrepreneur at Buurtcoöperatie OHG, one from the Municipality of 
Amsterdam, and one from an energy company) as well as three people from the PARENT 
Amsterdam pilot leaders (one from UU and two from Resourcefully). The meeting was 
scheduled in one session, with break in between, from17.00 till 19.00, followed by some 
drinks and networking.   
 
In this meeting we shared updates about the project and the progress of the Amsterdam 
pilot, received feedback based on participants experiences, listened to the success stories 
and challenges in using the mobile platform and in the pilot in general. We also announced 
the web-based EHPC online platform and discussed the features that participants would like 
to see in this platform in order to achieve a better engagement. We have also explained, for 
the second time, the potential of the Smart Plugs and how they can be used. 
 
Figure 35 The second LL at the Buurthuis De Eester in Amsterdam, June 2018 
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Surveys 
Participants in the Amsterdam pilot were also asked to respond to two surveys. An initial 
survey at the beginning of the pilots to identify the participants and collect some meta-data 
about their household, socio-economic and demographic situations, their ICT usage and 
their general attitudes towards the sustainability and energy use. Another final survey was 
sent at the end of the project which focused on participants’ experiences with the project in 
general, the mobile and web-based platforms, the Smappee device as well as their 
electricity savings, concrete changes made as well as behavioural changes during the pilot 
period. Out of the 27 participants who successfully installed their energy monitors and 
participated in the project until the end, 11 responded to the survey. 
The surveys provided an important means for sharing information from the participants to the 
pilot organisers, providing insights, feedback and evaluation of the work. Figure x10 shows 
an example of a general message sent to invite participants to fill-out the final survey (in 
Dutch).  
 
Figure 36 An invitation message to fill-out the final survey 
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4. Scientific dissemination 
Scientific dissemination along with participation in conferences and events is covered in 
D.10.3 Scientific communication.  
 

5. Common projects 
All project participants actively  communicated with other EU-level projects through 
participation in events relating to the themes covered in PARENT.  
The JPI Urban Europe Projects meeting, which took place on 14 April 2016 in Amsterdam 
included a short presentation of the PARENT project by Scientific Project Coordinator 
amongst consortia funded under the same ERA-NET Smart Cities and Communities call. This 
is further indicated in the scientific communication plan D10.3. 
In the Brussels living labs, local projects were in focus. Representatives from the European 
H2020 project DOMINO - Connecting Europe, Saving Energy, were present and 
collaboration was explored. However, the Domino project ended early so collaboration was 
suspended. During the 1st  Living lab meeting, with participants from government and not 
for profit initiatives on energy/sustainability an initial mapping of sustainable initiatives in 
the Brussels-Capital Region in the field of energy took place. This led to the development 
of the Brussels SEAM, or the Brussels Sustainable Energy Actor Map. This map is composed 
of 44 sustainable initiatives in the Brussels-Capital Region on the topic of energy efficiency. 
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It aims to raise awareness of and connect together the various projects and actors in 
Brussels. It is available on the PARENT project website: https://www.parent-
project.eu/map/. 
During the PARENT project final conference, the effort to connect with European and local 
projects was continued (see section 7 below). 
 

6. Wider public 

a. Poster and flyers 

The PARENT poster, which was first presented at the JPI Urban Europe Projects meeting, 
provided visibility at several conferences and events (see D10.3).  

 
Figure 37 Project poster 
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Flyers about the platform were made available in 3 languages (English, French, Dutch). These 
were shared widely at events, conferences and at local community fairs, meetings, and 
recruitment functions. 

 
Figure 38 Flyer English version 
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b. Mailing lists 

All partners used their own existing mechanisms including website(s), newsletters, blogs, 
social media and other networks to disseminate updates and activities, as well as relevant 
information of the PARENT project.  

 
Figure 39 Example of news shared on the website of the Institute for European Studies 

 

 
Figure 40 Example of posts on the Institute for European Studies' Facebook page 
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c. Website 
The PARENT project website https://www.parent-project.eu/ remains the key source of 
information on the project and was used for promotion of the project, recruitment of 
participants and for dissemination of output. 
The website is in three languages (English, French and Dutch), and it underwent two 
phases. 
During phase one, the main role of the site was to provide information to potential 
participants, partners and interested media. 
 
During the summer of 2018, the website received an overhaul to respond better to 
changing needs of the project. With the recruitment phase well over, the format was 
changed, from information on how to join and why, to providing updates on the different 
pilots, presenting dissemination material and research output, and to provide sustainable 
energy use tips. Finally the information on the final conference and the Sustainable energy 
actor map were added in the spring 2019.  
 
Figure 41 Phase two of the PARENT website 
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d. Brussels final conference 
 

Figure 42 Promotional banner for the final conference shared widely 

 

 

The Brussels PARENT project final workshop: Building on experience – Connecting people 
for a sustainable urban future was held in the center of Brussels on 4-5 June 2019. The 
conference was widely publicised via the social networks of the Institute for European studies, 
of the PARENT project and partners. Moreover, mailings were sent out to around 300 
targeted participants (from a mailing list developed during the span of the project of all 
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relevant contacts we had collected) as well as more generic and larger mailing lists at the 
disposal of the Institute for European studies and the Vrije Universiteit Brussels. Partners and 
collaborators of the final conference also shared the news via their mailing lists, websites, 
newsletters and social media. 

 
Figure 43 social media promotion of event 

  

The workshop attracted 90 participants of diverse backgrounds. The workshop was divided 
into three parts: An Afternoon session for project organisers and researchers involved in 
urban sustainability, and evening reception with key note speaker targeting the local 
politicians and decision makers, and a morning session the following day with citizen 
workshops on sustainable, smart and collaborative cities. In addition to the organised 
sessions, seven Brussels based local and European focussed organisations had stands where 
participants could find out what is going on in Brussels and at the European level for support. 

  
 Figure 44 Stills from the video collage of the final conference 
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Following the final workshop in Brussels in June 2019, a short video was produced 
(https://www.youtube.com/watch?v=M6gBSMmA0Oo) highlighting part of the event and 
allowing participants to provide their impressions. Additionally, a conference report was 
published on the PARENT website and an infographic on both the project and the final 
conference produced. These 3 concrete material outputs were shared with all conference 
participants via email, and make more broadly available via the PARENT website and the 
organisers’ websites and social media. 
The conference report is available here: http://www.parent-project.eu/wp-
content/uploads/Final-Report-PARENT-conference.pdf 

 

Additionally, based on interviews and research into the local political ambitions of the local 
politicians involved in energy policies at each municipality of Brussels A graphic 4 meter long 
map of Brussels communes’ efforts to increase sustainability was displayed at the final 
conference of the PARENT project. 

 
Figure 45 A graphic map of Brussels communes’ efforts to increase sustainability was 
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Figure 46 An infographic produced following the final conference 

 

7. Logos and templates 
All means of communication of the project, official documentation, and templates contained 
the PARENT logo as well as the one of JPI Urban Europe and the European Commission, 
mentioning in the footer “PARENT is an initiative of JPI Urban Europe, funded by the 
European Union’s Seventh Framework Programme”. Each project partner also mentioned 
their respective individual funding agency on submitted deliverables. 
 

 
 

 


